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INTRODUCTION

4 )

MSP Marketing has become an industry within itself. It appears every single month there is a new product, service, or company that is looking to help
Managed Service Providers grow their businesses. While this is a clear indicator for maturity of the MSP vertical, new options create new challenges
in the form of making educated decisions. This leaves many MSPs asking, ‘How do | know if the service offered is actually the right fit for my unique
needs?” After constantly giving these recommendations themselves, global MSP Marketers Paul Green and Kevin Clune realized that there must be a
better way to present this information in far wider view. Hence, the MSP Growth Guide was born.

““ We want to make the procurement of MSP
marketing, coaching, and consulting services as
simple and transparent as humanly possible. .,

KEVIN CLUNE
MSP GROWTH HACKS

PAUL GREEN
MSP MARKETING EDGE
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INDUSTRY
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Learn what the experts
have to say about
growing an MSP in the

coming year.

~

p

OVERVIEW

MSPGROWTHGUIDE
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Find out what tactics are
breaking through, and
which have reached

their end of life.

~
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Discover the knowledge
and resources you need
to put together your
growth strategy.
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INDUSTRY

We asked some of the brightest minds in the IT Channel about the state
of MSP Marketing and what is in store for MSPs in the coming year.

GROWTHGUIDE
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ASK THE EXPERTS

What is your sense of the overall climate for
growth in the MSP/IT Industry in 20217

66 Continued strong growth particularly in larger MSPs as they
acquire smaller players and take on more co-managed IT roles and
corporations realize outsourcing is a better alternative. 99

TOM WATSON
NINJA RMM /MSPGO

DANIEL WELLING
WELLING MSP

Very good, almost 'Y2k-ish' with end-user clients accelerating and, in some
cases, catching up with their digital transformations. 9

6€ The need for IT and supporting businesses and human beings to get the
most from it has not and will never go away. The pandemic has
accelerated, polarized and magnified most things. There is always
opportunity to help others around us. Go and seek it out. 99

MARK COPEMAN
WISECURVE

mspgrowthguide.com
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ASK THE EXPERTS

Does using an MSP-specific service, coach or
consultant offer a distinct advantage?

( )
66 Most of the time, yes. If they've been in the game long enough, they will
NIGEL MOORE have developed an understanding of the weird nuances of our industry
THE TECH TRIBE such as the super long sales cycle and the frustrations, fears, wants and
aspirations of prospects looking for IT support. 99
. J
i 66 msp ifi keti ices f t topics ( f which | R
-specific marketing services focus on current topics (many of whic |
move quickly in our industry) and use language that appeals to end RICHARD TUBB
clients, as opp.o.sed to thg generig marketing style demonstrated by many TUBBLOG
non-MSP specific marketing services. 99
. J
2 66 The reality is an MSP centric coach/consultant understands how to apply R
STUART WARW'CK general business principles and short cut The learning curve for MSPs
through related examples and the experience to support faster
SCALE WITH CONFIDENCE implementation, thereby faster results. 99
. J
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ASK THE EXPERTS

Do you think MSPs should focus more on
organic or paid marketing efforts?

66 A coordinated approach is best. Sure do your daily posts and build your
personal credibility etc. but add a paid strategy to target the right people
in the right places. Marketing is about habit and behavior... coordinating
multiple activities not just executing one or two every now and then. b b/

GLENN ROBERTSON
PURE CHANNELS

66 Focus on creating content that people want to watch, listen to, or read and
then use organic results to determine which pieces to convert into paid
ads. Just be sure to optimize your content to collect email opt-ins so that
your audience can enter your funnel. 99

KEVIN CLUNE
MSP GROWTH HACKS

66 Organic - Google already favors location and if you can match keywords
with good content it provides the page one win. Customers are getting
better at skipping paid links. 99

JAY MCBAIN
FORRESTER

mspgrowthguide.com
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ASK THE EXPERTS

Which category of marketing services do you
feel will have the highest adoption rate in 20217

75%

EXPERTS AGREE

CONTENT

- Content Marketing is the\
use of articles, videos,
audio, and images to

build awareness to your

\ brand. )

90%

EXPERTS AGREE

65%

EXPERTS AGREE

AUTOMATION

VIRTUAL EVENTS

-

\_

Marketing Automation ) 4 Virtual Events are the h
consists of the hosting of workshops,
automatic sequencing of webinars, presentations,
outbound marketing or networking events via

campaigns (such as ) \ live audio / video. y

Sinnrsiipn
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20%

EXPERTS AGREE

PAID ADS

‘- Paid Ads are the delivery A
of advertisements on
various platforms, paid

for on a per click or

\ IMpPpression basis. )
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ASK THE EXPERTS

If you were an MSP with only $100/month to
spend on marketing, how would you spend it?

66 1'd find the ri i i i
ght (probably paid for) community forum and commit to
MARK WISEMAN playing a big part in it. Share everything you know. Learn from others and
WISECURVE take that knowledge and apply it consistently. 99

Either spend the $100 on paid traffic through Facebook or LinkedIn. Or
use the money to buy other people's time to do menial jobs for you; so you
can spend your time on those platforms driving organic traffic. 9

PAUL GREEN
MSP MARKETING EDGE

66 Take a local B2B sales rep out for lunch and ask them what a good referral
for them looks like... then, when the opportunity arises, pass their info
along. Take one sales rep to lunch every week, and circle back every 6
weeks or so with the same ones you're trying to build a relationship with. 99

ALEX FARLING
LIFECYCLE INSIGHTS

sy
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ASK THE EXPERTS

If you were an MSP with only $100/month to
spend on marketing, how would you spend it?

66 1'd spend $100 hiring a virtual assistant to schedule my email marketing,
create us a social media presence, and I'd then use the time that freed up
to get myself along to business networking events (in-person or virtual, it
doesn't matter).

RICHARD TUBB
TUBBLOG

66 I'd spend it on 1-2 nice lunches or dinners each month building
relationships with potential referral partners that have an existing client
base of IDEAL clients for my MSP (e.g. Accountants, Bookkeepers,
Lawyers, Line of Business Application Providers, Telco’s, etc.). 99

NIGEL MOORE
THE TECH TRIBE

JAY MCBAIN
FORRESTER

66 Community marketing wrapped around what my customer’'s read, where
they go, and especially the influencers they follow. 99

mspgrowthguide.com
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TRENDING TACTICS

What are the latest trends in
Search Engine Marketing?

STANDARD
TEXT ADS

-

Google and Bing's standard
text ads continue to trend up
in cost each year but offer
little increase in performance
to justify the escalating prices.

| J

AUDIENCE
RETARGETING

-

\_

Retargeting website
visitors in search
continues to be a tried-
and-true method of
staying top of mind and
converting more offers.

~

J
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RESPONSIVE
SEARCH ADS

4 The ability to automatically )
optimize text-based search
ads for performance has
proven to be one of the best
optimization strategies and
simplifies text ad creation.

- J
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TRENDING TACTICS

What are the latest trends in
Social Media Marketing?

ENGAGEMENT
OPTIMIZED BOOSTS

(While "boosting” posts can get\
more likes and comments, these
campaigns are shown to users
most likely to take these actions
and do not always produce a

return on investment.

| J

GROUPS /
COMMUNITIES

4 Participating in industry and )
vertical specific groups,
communities, and forums is still
a good way to engage with your
audience and display your

thought leadership.

- J
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DYNAMIC CREATIVE

-

The use of dynamic creative\
has proven to increase returns
on ad spend as it tests multiple
combinations of text, images,
and landing pages to find the

combination that best converts.

- J
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TRENDING TACTICS

What are the latest trends in

BACKLINK
GENERATION

Building backlinks via directory
sites and blog comments is no
longer an effective way to
optimize content as search
engines no longer value these

type of links.
g P J

PAID / FREE GUEST
POSTING

4 h

Guest posting on business
blogs and industry website is
still an effective means of
building thought leadership
and driving traffic to your
content.

- J
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Content Marketing?

INFLUENCER
COLLABORATIONS

4 )

Partnering with influencers
that your audience is likely to
follow and cross-promoting
content is one of the best
ways to build a targeted
following.

- J
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TRENDING TACTICS

What are the latest trends in
Search Engine Optimization?

KEYWORD DENSE
CONTENT

-

While stuffing keywords into
articles and pages was once an
effective way to rank content,
algorithms now favor the best
‘answers” from primarily

reputable sources.
g ’ J

GOOGLE MY
BUSINESS

(Local search continues to be\
an effective initiative for IT
Providers as prospects use

search engine listings to read

reviews, check service areas,

and make contact.

| J
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AUDIO & VIDEO
SEARCH

[With mobile and smart devices\

now dominating search, audio
and video have become the

preferred mediums by many to
get information and find the

answers they are looking for.

- J
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TRENDING TACTICS

What are the latest trends in
Lead Magnets & Collateral?

STANDARD EBOOKS /
WHITEPAPERS

( While e-books were once an \
effective means to build a
contact list, audiences now
prefer more engaging or
valuable content, especially
when it is contextually relevant.

| J

WEEKLY
NEWSLETTERS

4 Routine weekly newsletters\
continue to be one of the best
ways to build and nurture a
contact list and it appears that
this trend will almost never go

out of style.
/

-

mspgrowthguide.com
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LIVE VIRTUAL
EVENTS

4 Workshops, webinars, and )
interviews continue to be one
of the hottest trends in list
building as companies
boasted record event
attendance this year.

- J
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TRENDING TACTICS

What are the latest trends in
Social Selling & Business Dev.?

THIRD PARTY
AUTOMATION

-

\_

~

LinkedIn continues to crack
down on third-party apps as
many users have expressed
fatigue from copy and paste

message campaigns, leading

to this downward trend.

J

SPONSORED
MESSAGES

4 New innovations (such as )
conversation workflows) are
breathing new life into
sponsored message campaigns
that were once trending in the

opposite direction.
\_ /

mspgrowthguide.com
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PERSONAL VIDEO
MESSAGES

[Sending personalized videos\
through email or social media
has been proving to be one
an effective way to cut
through the noise and get
your message notice.

- J
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PROVIDER DIRECTORY (A-0)

We researched every Consultancy, Agency, and Community that offers growth-related
products and services to MSPs. We then compiled this information all in one place to make

it simple to discover, compare and contact providers.

J

Chartec Jumpfactor
Continuity Marketing Karl Palachuk
Da Vinci MSP Coaching Left Leads

Ebridge Marketing L emonade Stand

Erick Simpson LinkedIn For MSPs

Force21 Managed Sales Pros

Incredible Results Marketing For MSPs

oJojolololoJolelo]e,

Innovate To Success Marketopia
IT Rockstars Mindmatrix
Joom Connect MSP Go

mspgrowthguide.com
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MSP Growth Hacks

MSP Launchpad

MSP Marketing Edge
MSP SEO Factory

MSP Spark

MSP Videos

New North

Next Gen Sales Academy
One Affiniti

Osprey Strategic Research
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o000
~
We researched every Consultancy, Agency, and Community that offers growth-related
products and services to MSPs. We then compiled this information all in one place to make

it simple to discover, compare and contact providers. )
Paul Green's MSP Marketing Tech Funnels @ The Tech Tribe
Pronto Marketing Tech Marketing Engine @ The Wiser Agency
Purechannels Tech Pro Marketing @ Tub Blog
Resource iT Tech Site Builder Ulistic
Rocket MSP Technibble (® Valus IT Marketing
Scott Digital Marketing Technology Marketing Vertical Axion
Sherpa Tridigital Marketing @ Welling MSP
Simple Selling Trumethods Wingman
Spark Your Channel TSL Marketing Xeo Marketing
Tech Blog Builder The IT Marketing Factory Yo Media

mspgrowthguide.com
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PROVIDER DIRECTORY

lﬁ CHARTEC

® LOCATION: USA
CharTeC SIZE: 11-50 Employees

FOUNDED: 2009

~ f Faceeook CATEGORIES: Sales Training, Lead

Generation, Event Planning, Marketing
in LINKEDIN Campaigns, Social Media, Rebranding,

Marketing Training
DTN | LEADERSHIP: Alex Rogers

4 )
66 CharTec is the SMB channel’s leading provider of Hardware as a Service and MSP
sales training. We have designed and built the largest MSP Training Facility in North
America - a 20,000sf building where you are able to experience nearly every key
component of what MSP’s can include in their offerings—in real time. 9
. J

mspgrowthguide.com
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PROVIDER DIRECTORY

continuity c.ron«

SIZE: 11-50 Employees
FOUNDED: 2018

&

in LINKEDIN SEOQO, Social Media

CONTINUITY MARKETING

CATEGORIES: Lead Generation, Marketing
Strategy, Website, Content Writing, PPC,

LEADERSHIP: Jamie Daum / Richard

B oo

-

66

Our team come from MSPs and MSP Vendors, so we understand both the products
you are bringing to market and the challenges of selling them to both your new and
existing customers.

b

mspgrowthguide.com
© 2027 Copyright. All Rights Reserved.




&'

MSPGROWTHGUIDE

PROVIDER DIRECTORY

DAVINCI MSP COACHING

[Bs] Vinci MSP coaching =~ LOCATION: UsA
SIZE: 5-10 Employees

FOUNDED: 1998

— CATEGORIES: Business Growth Strategy,

Marketing Strategy, Consulting, 1-on-1

in LINKEDIN Coaching

-

¢

LEADERSHIP: Jerome Garrett / Josh
DT e
(4

We focus on the small and medium sized Managed Services Providers, (MSPs), that
are wanting to do better.

b

mspgrowthguide.com
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PROVIDER DIRECTORY

EBRIDGE MARKETING
eBRIDGE SOLUTIONS
MABKETING SOLUTIONS INC. LOCATION:CA

SIZE: 1-5 Employees

DG FOUNDED: 2001

. CATEGORIES: Digital Marketing Strategy,
In LINKEDIN Website Design and Development, SEO, PPC,

— Social Media Management, Content Marketing
LEADERSHIP: Hartland Ross
¢

4 . )
EBridge Marketing Solutions is a marketing agency that has specialized in the
development and administration of cost-effective internet marketing initiatives

since 2001. 9

. J
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PROVIDER DIRECTORY

ERICK SIMPSON
ERICKSIMPSON LOCATION: USA

o SIZE: 1-5 Employees
FOUNDED: 2018

— CATEGORIES: Business Improvement

Consulting, Strategic IT Channel Program
in LINKEDIN Planning, Buy & Sell Side M&A, IT Sales

Enablement, Channel Marketing Strategy
DT LEADERSHIP: Erick Simpson

4 )
66 | am a strategic technology business and IT channel transformation specialist
experienced in providing planning guidance, assessments, and critical feedback to
make smart decisions in building or improving your technology business or IT
channel program and its performance. 99
- J/

mspgrowthguide.com
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PROVIDER DIRECTORY

FORCE21

SIZE: 11-50 Employees
FOUNDED: 2008

CATEGORIES: Business Growth Strategy,
Marketing Strategy, Sales, Social Media,
in LINKEDIN Digital Marketing, Sales Development, Sales

Training, Neuromarketing
DTN | LEADERSHIP: Tiarko Kuee

s
¢ Force21 is the most powerful commercial team in the cloud industry. We help IT
companies leverage their full potential via our Sales, Marketing and Portfolio
Innovation approach.
b b/
\_

mspgrowthguide.com
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PROVIDER DIRECTORY

) ) INCREDIBLE RESULTS
Incredibleresults (GERTENRUY

@ @ @ rcople partnerships sfrategy SIZE: 5-10 Employees
FOUNDED: 2012

~ f Faceeook CATEGORIES: Strategy, Development of

Market Proposition & IP, Equity value
in LINKEDIN growth, Leadership Development &

4 . )
We help IT business leaders accelerate growth of equity value, profit and pay by
helping them strengthen proposition and leadership team whilst developing an
unstoppable sales engine 9
. J

Coaching, Sales Training
DR LEADERSHIP: Shaun Frohlich
¢

mspgrowthguide.com
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PROVIDER DIRECTORY

- INNOVATE TO SUCCESS
__EZPERTS. SIZE: 15 troployces

FOUNDED: 2016

— CATEGORIES: Business Growth Strategy, IT

Consultancy, Cybersecurity, Leadership
in LINKEDIN training, Sales, Marketing, Strategy, Business

4 . )
At Innovate to Success we work with the UK's most ambitious and innovative IT &
Tech Businesses and help them to understand their value offering to increase sales
success. ’
. J

Development, Business Performance
DTN LEADERSHIP: fan Lucket
¢

mspgrowthguide.com
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PROVIDER DIRECTORY

IT ROCKSTARS
I':l; ITROCKSTARS = | ocarion. Uk

:
SIZE: 1-5 Employees
FOUNDED: 2016

— CATEGORIES: Content Marketing, Video

Marketing, Marketing Strategy, SEQO,
in LINKEDIN Publishing

4

s
¢

IT Rockstars helps you fill your sales pipeline say goodbye to irregular referrals and
hello to predictable sales growth.

b

mspgrowthguide.com
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PROVIDER DIRECTORY

JOOM CONNECT

SIZE: 11-50 Employees

Xloom(_'onnect LOCATION: USA

FOUNDED: 2008

CATEGORIES: Content Marketing, Lead
Generation, Branding, SEO, Website Design,
in LINKEDIN PPC, Marketing Planning, Videos, Content

Templates
LEADERSHIP: Chris Chase

19 h
JoomConnect is focused on providing Managed Service Providers with the
software, tools and resources they need to fulfill their marketing strategies. As a
marketing agency, we provide a comprehensive assortment of marketing services. ’
J

mspgrowthguide.com
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PROVIDER DIRECTORY

N JUMPFACTOR
mpfactor

Sarvices & Technology Merketing LOCATION: CA
SIZE: 11-50 Employees
FOUNDED: 2017
— CATEGORIES: Inbound Marketing,
Marketing Strategy, Branding, SEO and
in LINKEDIN Web Design, Content Marketing, PPC
Marketing

-

¢

DTN | LeADERSHIP: Zari Javer
G

Jumpfactor is a full-service Toronto Professional Services Marketing Agency with a
specialization in Digital Marketing Strategies and Inbound demand generation.

b

mspgrowthguide.com
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PROVIDER DIRECTORY

/é\ KARL PALACHUK

SBT SMALL BIZ THOUGHTS || ocamion: Ush

SIZE: 1-5 Employees
CATEGORIES: Leadership Consulting,

— Business Consulting, Sales Consulting, M&A

Consulting, Marketing Consulting, Coaching,
in LINKEDIN Speaking, Publishing

4

4 . )
Karl is a speaker and author who has trained technology consultants and business
owners all over the world. He's the author of twenty books, including all the best-
selling books on the topic Managed Services. -
. J

mspgrowthguide.com
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PROVIDER DIRECTORY

LEFT LEADS

LOCATION: AU
SIZE: 1-5 Employees
FOUNDED: 2019
— CATEGORIES: Lead Generation, SEO, PPC,
Website Management, Marketing Strategy,
in LINKEDIN Branding, Content Marketing

6

s
¢

We are a lead generation agency specializing in IT services, IT consultants and
managed service providers.

b

mspgrowthguide.com
© 2027 Copyright. All Rights Reserved.



A

o
A,

/
i &y

&'

MSPGROWTHGUIDE

PROVIDER DIRECTORY

LEMONADE STAND

_emonade &) Stana LOCATION: USA

SIZE: 11-50 Employees
FOUNDED: 2012

— CATEGORIES: Digital Marketing,

Website Development, SEO, PPC, Social
in LINKEDIN Media Marketing, Call Tracking, Lead

Generation, Email Marketing
D cADERsHIP: Grog Trimble
¢

4 . )
We work every day to help small to medium size businesses around the globe get
their products and services into the hands of their customers through powerful
digital & online marketing solutions. 9
- J/
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PROVIDER DIRECTORY

LINKEDIN FOR MSPS

Llnkedm for MSPs LOCATION: US
SIZE: 11-50 Employees

FOUNDED: 2015

~ f Faceeook CATEGORIES: MSP Consulting, MSP

Coaching, LinkedIn Training, LinkedIn

in LINKEDIN Marketing, LinkedIn Education, Sales
Consulting
DR | LEADERSHIP: Andrew Moon
4 )
66 We help MSPs generate leads and increase sales. By systematically building

relationships with cold prospects using LinkedIn, we convert them into warm leads.
We have deep expertise in designing and managing lead generation campaigns that
leverage Linkedin. 59

mspgrowthguide.com
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PROVIDER DIRECTORY

@ Managed MANAGED SALES PROS

LOCATION: USA
Sales Pros SIZE: 11-50 Employees

FOUNDED: 2014

CATEGORIES: Appointments Setting,
Sales Training, Cold Call Training, Sales
in LINKEDIN Coaching, Lead Generation, Prospecting
LEADERSHIP: Carrie Simpson

4 » )
Managed Sales Pros, Inc. helps IT companies grow by increasing their sales. We
work with MSPs/ITSPs and VARs to increase their MRR, and we work with

Technology Vendors who sell to and through the IT Channel.

b
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PROVIDER DIRECTORY

. MARKETING FOR MSPS
marketing  ocurono-
FOR M5Ps SIZE: 1-5 Employees

FOUNDED: 2008

~ f Faceeook CATEGORIES: Website Design, SEO,

Social Media, Blogging, PPC, Website

in LINKEDIN Management, Email Campaigns,
Directory Listings & Backlinks
DTN LEADERSHIP: Ben Kavorsky
4 )
44

Boost your traffic and inbound opportunities with an awesome, functional website,
REAL SEO services, social media, email campaigns, blogs, PPC and our lead
generation directories (Local IT Companies Dotcom) all working together to drive
opportunities & sales! 3

mspgrowthguide.com
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PROVIDER DIRECTORY

MARKETOPIA

m’a LOCATION: USA

SIZE: 50-100 Employees
FOUNDED: 2013

— CATEGORIES: Marketing Strategy,

Branding, Digital Marketing, Website
in LINKEDIN design, Content Marketing, Appointment

Setting, Sales, Sales Training,
DN LeADERSHIP: Terry Hedden

4 » )
Whether you're an MSP, VAR, CSP, Vendor, Distributor, Media Outlet or
Association—we help you enter new markets, create a powerful digital presence,
build robust pipelines, strengthen partnerships and accelerate results +
\_ J
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PROVIDER DIRECTORY

| — MINDMATRIX
mindmatrix LOCATION: USA

ONE PLATFORM: DIRECT & CHANNEL SIZE: 201-500 Employees
FOUNDED: 1998

— CATEGORIES: Channel Sales Enablement,

Marketing Automation, MSP Enablement,
in LINKEDIN Channel Operations/ Next Gen PRM, Brand

Management, Lead Generation
ST LEADERSHIP: Harbinder Khera
¢

s
¢

Mindmatrix takes you through every step in the sales process from lead to revenue,
enabling your salespeople and channel partners to sell more, faster.

b
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PROVIDER DIRECTORY

MSP GO
MSP o LOCATION: USA

SIZE: 1-5 Employees
FOUNDED: 2019

CATEGORIES: MSP Sales Coaching, MSP
Business Consulting, Sales Enablement,

in LINKEDIN Event Marketing, Merger & Acquisition

Consulting
LEADERSHIP: Tom Watson

-

66

MSPGo works with IT vendors on go to market strategy and MSPs on methods to
scale their business. Owner Tom Watson is an IT Channel veteran having built a
successful MSP, sold it and worked on the vendor side in recent years.

b
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PROVIDER DIRECTORY

MSP GROWTH HACKS

FIMSPGH  iocmon-:

SIZE: 1-5 Employees

FOUNDED: 2019

CATEGORIES: Publishing, 1-on-1
Marketing Coaching, Strategic Planning,
in LINKEDIN Content Production, Content Ideas,

Community
DR LEADERSHIP: Kevin Clunc
¢

4 . )
MSP Growth Hacks is a publisher and services provider in the IT Industry offering
content marketing, sales training & business strategy to MSPs looking to achieve
aggressive yet sustainable long-term growth. ’9
\_ J
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PROVIDER DIRECTORY

MSP LAUNCHPAD

LOCATION: NED
SIZE: 1-5 Employees
FOUNDED: 2020

MSP Launchpad

in LINKEDIN Neuromarketing

CATEGORIES: Website Design and
Development, SEO, PPC, Lead Generation,

LEADERSHIP: Lodewijk "Louis" Veldhuijzen

66

MSP Launchpad is a young digital agency, focused on assisting MSPs with getting
red-hot leads, using automated online sales and marketing techniques.

b

~
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PROVIDER DIRECTORY

AN MspP MSP MARKETING EDGE
Marketing Edge LOCATION: UK
SIZE: 1-5 Employees

FOUNDED: 2017/

— CATEGORIES: Content Marketing, Social

Media Marketing, Content Templates,

in LINKEDIN Video, Marketing Strategy, Business
Growth Strategy, Marketing Coaching
DR LEADERSHIP: Paul Green
4 )
66
Founded by Paul Green, MSP marketing expert, the MSP Marketing Edge is a
monthly membership that provides MSPs with every marketing tool they need to
win new clients and grow their MSP. 99
. J
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PROVIDER DIRECTORY

20 MSP SEO FACTORY

& MSP>EO | LOCATION: USA

SIZE: 11-50 Employees
FOUNDED: 2015

Social Media Content, Social Media
in LINKEDIN Management, Guest Blogging Content
LEADERSHIP: David Walter / Johannes

DN | oo

CATEGORIES: SEO, Content Writing,

4 )
66 The two seasoned partners of MSP SEO Factory meet weekly to personally
brainstorm article titles and key points for their client’s blogs. Their combined
background has been in selling managed services / cloud computing and they have
a successful track record of getting websites top ranked. 9
. J
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PROVIDER DIRECTORY

MSP SPARK
@ MSPSPARK LOCATION: USA

SIZE: 1-5 Employees
FOUNDED: 2020

— CATEGORIES: Social Media Content

|deas, Blog Content Ideas, Video Content
in LINKEDIN |deas, Lead Magnet Ideas

4 )
6

With a steady flow of ideas and inspiration, IT Owners, Operators, Marketers, and
Salespeople can unlock their potential and create awesome content that their
prospects love. Therefore, we launched a premium service featuring 10 new content
ideas every Monday morning for just $10 per month.

mspgrowthguide.com
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PROVIDER DIRECTORY

[} MSP VIDEOS

LOCATION: UK
mSPVI DEOS SIZE: 1-5 Employees
FOUNDED: 2019

— CATEGORIES: Video Production,

Content Marketing

in LINKEDIN LEADERSHIP: Paul Green / Darren

-

¢

4

Having a video on your website is the BEST way to instantly build a valuable
connection with people, win more new clients and generate more sales for your
MSP.

b
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PROVIDER DIRECTORY

NEW NORTH

LOCATION: USA
SIZE: 1-5 Employees
FOUNDED: 2008

NEWNORTH

CATEGORIES: Lead Generation, Lead
Nurturing, Email Marketing, Content

in LINKEDIN Marketing, Social Media Marketing, PPC,
SEQ, Video Marketing, Website Design

DS | LeADERSHIP: Tobin Lehman

4 » )
We work with businesses that have something unique to offer to the marketplace.
Through clear and consistent marketing campaigns, we increase the value of each
interaction with your customers, driving your bottom-line growth faster. ’
\_ J
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PROVIDER DIRECTORY

ﬁ'”* e Next Gen NEXTGEN SALES ACADEMY
Sales Acceleration LOCATION: UK
G—— Academy" SIZE: 1-5 Employees

FOUNDED: 2007/

~ f Faceeook CATEGORIES: Sales Training, Business

Training, Online Courses, Bootcamps,
in LINKEDIN 1-on-1 Coaching

4

s
¢

The Next Gen academy is the only online sales training & membership program that
has been designed by IT Channel professionals for IT Channel Sales Professionals.

b
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PROVIDER DIRECTORY

ONE AFFINITI
OneAffi |'-|i‘-t'i't LOCATION: AU

SIZE: 51-200 Employees
FOUNDED: 2008

— CATEGORIES: Channel Marketing, Content

Generation, Lead Generation, Multi-Channel
in LINKEDIN Marketing, Display Advertising, Reseller

-

¢

Marketing, Marketing Automation
DT | LcADERSHIP: Jocl Montgomery
¢

OneAffiniti is a platform-enabled marketing solutions provider unlocking the power
of the indirect marketing channel and supercharging a brand’s return on investment.

b
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OSPREY STRATEGIC
MW)OSR  research
LOCATION: USA
SIZE: 11-50 Employees

FOUNDED: 2013

. CATEGORIES: Outsourced Sales
in LINKEDIN

Generation
LEADERSHIP: Robb Rogers

Management, Business Development, Lead

66

OSR Manage was founded by Osprey Strategic Research and have been
researching, implementing and improving MSP sales management processes for 10
years focused only on growing MSP sales departments.

b
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PROVIDER DIRECTORY

N Paul Green'’s PAUL GREEN,S MSP
@ MSPMarketing =~ MARKETING
LOCATION: UK

SIZE: 1-5 Employees

DG FounDED: 2017

CATEGORIES: Business Growth Strategy,
Marketing Strategy, Marketing Coaching,

DT s
LEADERSHIP: Paul Green
G

in LINKEDIN

4 . )
Helping hundreds of MSP worldwide to get more clients, generate more net profit
and improve your work / life balance. Founder of the MSP Marketing Edge, MSP Net
Profit Masterclass, MSP Mastermind and MSP Videos 99
. J
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PROVIDER DIRECTORY

PRONTO MARKETING

prznto "

marketing SIZE: 51-200 Employees
FOUNDED: 2008

— CATEGORIES: Website Design, Website

Support, Lead Capturing eBooks, Forms &
in LINKEDIN Leads Analytics, PPC, SEO, Business

Growth Strategy
DN LeADERSHIP: Cory Brown

4 )
¢¢ Pronto is the leading website design & online marketing services for growing
businesses around the world. From marketing plan, web design, development,
hosting, SEO, Google & Facebook Ads, support and more - we take care of
everything 33
. J
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PROVIDER DIRECTORY

PURECHANNELS

LOCATION: UK
SIZE: 11-50 Employees
FOUNDED: 2005

— CATEGORIES: Channel Marketing, PRM,

Lead Management, Partner Recruitment,

in LINKEDIN Channel Incentives, Partner Portals, Social
Media Marketing
— LEADERSHIP: Glenn Robertson

4 )

¢ We are an agency of expert thinkers, amazing managers and super talented
creators. We specialise in combining traditional, proven channel marketing
techniques with the very latest digital and social methods to provide the best
possible solutions for our clients. . 3
. J
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PROVIDER DIRECTORY

® RESOURCEIT
ResourcelT LOCATION: UK

Powering Channel Growth SIZE: 11-50 Employees
FOUNDED: 2004
— CATEGORIES: Lead Generation, Content
Writing, Design & Print, Translation, Social
in LINKEDIN Media, Video Creation, Training

4 . )
We provide expert sales, marketing and channel development services to
technology companies. We help you get more from existing partner relationships,
build new connections and increase sales. ’
\_ J

4
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PROVIDER DIRECTORY

: ROCKET MSP
rocket

msp SIZE: 1-5 Employees
FOUNDED: 201/
— CATEGORIES: Business Training, Business
Templates, Sales & Marketing Training,
in LINKEDIN Marketing Templates, Videos

4 » )
RocketMSP specializes in continuously improving IT consulting companies and

MSPs by making micro-changes each week. We focus on all aspects of business
from marketing and closing sales, to automation and business processes.

b

mspgrowthguide.com
© 2027 Copyright. All Rights Reserved.



& 7
AR
p ;

&'

MSPGROWTHGUIDE

PROVIDER DIRECTORY

00
O SCOTT DIGITAL
Sc TT LOCATION: USA
DIGITA L’MARKETING SIZE: 5-10 Employees
FOUNDED: 2009

— CATEGORIES: SEO/SEM, Copywriting,

Social Media, Content Creation, PR, PPC,
in LINKEDIN Inbound Marketing

4 )

¢ we help businesses who are struggling to create marketing strategies that actually
work. We are your guide in building and implementing marketing strategies that fill
your sales pipeline with quality leads and sales opportunities, while resulting in
growth and return on investment. 9

mspgrowthguide.com
© 2027 Copyright. All Rights Reserved.



A

o
A,

/
i &y

&'

MSPGROWTHGUIDE

PROVIDER DIRECTORY

SHERPA
SHERPA LOCATION: UK

SIZE: 5-10 Employees
FOUNDED: 2012
— CATEGORIES: Partner Evaluation, Channel
Strategy, Partner Recruitment, Partner
iNn LINKEDIN Selection, Partner Onboarding Programme,
Partner Sales Toolkit

DS | LeADERSHIP: Tom Perry

4 )

¢ Sherpa is a Marketing Services company providing interim, contract and project
marketing services in the IT sector. We have over 20 years' experience working
for Vendors, Distributors and Resellers implementing marketing strategies for
explosive growth. 99
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PROVIDER DIRECTORY

SIMPLE SELLING

LOCATION: USA
simple selling SIZE: 1-5 Employees
FOUNDED: 2018
— CATEGORIES: Appointments Setting,
Account-based Marketing, Sales
in LINKEDIN Development, Website Management, Social
Media Management, Content Marketing

DS | LeADERSHIP: Derek Marin
G

4 )

¢

Simple Selling is a sales and marketing agency for MSPs. We help MSPs hit their
MRR goals and become the dominant player in their region.
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PROVIDER DIRECTORY

SPARK YOUR CHANNEL

OArK  Locwmonues

OUR CHANNEL SIZE: 1-5 Employees
FOUNDED: 2019

— CATEGORIES: Video Marketing, Content

Marketing, Digital Marketing, Marketing
in LINKEDIN Automation

— LEADERSHIP: Heather Margolis
¢

s
¢

Spark Your Channel is an innovative demand generation company that helps
businesses, their channel partners, and their sales teams drive more revenue.

b
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PROVIDER DIRECTORY

TECH BLOG BUILDER

%\ TECHBLOGBUILDER  LOCATION: USA
SIZE: 11-50 Employees

FOUNDED: 2008
— CATEGORIES: Content Marketing, Blog
Writing Service, eBook Writing Services
in LINKEDIN

6

s
¢

We craft content that converts website visitors into customers.
Get consistent content written every month at an affordable predictable cost.
b b/
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PROVIDER DIRECTORY

TECH TECH FUNNELS

FUNNELS SIZE: 1.5 Eroployees

'—;
FOUNDED: 2018
CATEGORIES: Digital Marketing , Marketing
Consulting, Lead Generation, Social Media
in LINKEDIN Marketing , Advertising, Email Marketing,
SEM, Direct Mail Marketing
LEADERSHIP: Jordan Barnett

4 » )
We will help you build a predictable pipeline of new customers for your business

with an unstoppable end-to-end sales funnel that consistently generates highly
qualified leads on autopilot.

b
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PROVIDER DIRECTORY

TECH MARKETING ENGINE

@ TechMarketingEngine LOCATION: USA
SIZE: 1-5 Employees

FOUNDED: 2019
— CATEGORIES: SEO, Social Media, Video,
Content Writing, Review Management,
in LINKEDIN Content Marketing, Lead Generation,
Branding, SEO, Website Design, PPC

DT LEADERSHIP: Matthew Rodela
G

s
¢

Tech Marketing Engine is a suite of easy-to-use marketing tools and services
focused on attracting, converting, and keeping customers.

b
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PROVIDER DIRECTORY

TECH TECH PRO MARKETING

LOCATION: USA

MARKETING SIZE: 1-5 Employees
FOUNDED: 2017/

— CATEGORIES: Lead Generation, Social
Media Management, Marketing Strategy,

in LINKEDIN Website Design
4 A
¢ Tech Pro Marketing helps MSP business owners win new customers through

strategic inbound MSP marketing. We take an integrated marketing approach
specifically geared toward generating inbound inquiries from customers who need
what you do, and have the IT budget to spend on you. 99
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PROVIDER DIRECTORY

TECH SITE BUILDER

@ TECH SITE BUILDER LOCATION: USA
SIZE: 1-5 Employees

FOUNDED: 2019
— CATEGORIES: Website Design, Website
Optimization, Content Creation, Content
in LINKEDIN Writing, Branding

— LEADERSHIP: Matthew Rodela
(4

s
¢

Tech Site Builder is a hosted website builder that allows you to quickly and easily
get a clean and professional website up and running for your IT business.

b
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PROVIDER DIRECTORY

TECHNIBBLE
@ccrneeie oo

SIZE: 5-10 Employees

FOUNDED: 2006

CATEGORIES: Sales Strategy, Internet
Marketing, MSP Marketing Training, Content
in LINKEDIN Writing, Content Templates, Videos, Social

Media Content, Business Growth Strategy
LEADERSHIP: Bryce Whitty

~

TechNibble provides the tools that help Computer Repair Businesses win more
clients, save time and generate more revenue.

b

mspgrowthguide.com
© 2027 Copyright. All Rights Reserved.



& 7
A
/ ;

&'

MSPGROWTHGUIDE

PROVIDER DIRECTORY

TECHNOLOGY MARKETING

® TechnologyMarketing Toolkit TOOLKIT

LOCATION: USA

SIZE: 5-10 Employees
DG FoUNDED: 2017
CATEGORIES: Marketing Strategy, Lead
Generation, Content Marketing,

DT o
LEADERSHIP: Robin Robins

4 )
¢ There's no doubt about it: Robin Robins and Technology Marketing Toolkit, Inc. has
helped more MSPs and companies selling outsourced IT solutions to increase their
sales, profits and client base than any other marketing or sales consultant in the IT
services industry, period. 99

in LINKEDIN
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PROVIDER DIRECTORY

TRIDIGITAL MARKETING

LOCATION: USA
BYLGITAL SIZE: 11-50 Employees
FOUNDED: 2014
— CATEGORIES: Websites, Video, Custom
eBooks, Content Development, Email
in LINKEDIN Marketing, SEO, Custom Graphic Design, Art
and Animation

DTN LeADERSHIP: Giovanni sanguly
¢

4 . )
Innovative Channel Marketing Agency that is founded and powered by channel
marketing and sales experts. Over the years we've generated over 100,000 leads
that have resulted in over $800,000,000 in sales. -
. J
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PROVIDER DIRECTORY

o
6TruMethods

Moving Business Forward

TRUMETHODS

LOCATION: USA
SIZE: 11-50 Employees
FOUNDED: 2009

— CATEGORIES: Leadership Consulting, MSP

Sales Consulting, Sales Training, Solution

in LINKEDIN Packaging, Pricing, Operations, Best

Practices

-

¢

DTN | LeaDeRsHIP:Gary Pic:
G

TruMethods provides the world class service that differentiates you from your
competitors by leveraging our powerful combination of software, training and
community

b
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PROVIDER DIRECTORY

. TSL MARKETING
@TSL Marketing LOCATION: USA
plan « develop - manage SIZE: 201-500 Employees

FOUNDED: 1999
— CATEGORIES: Lead Generation, Market
Research, Lead Management, Creative

in LINKEDIN Services, Lead Nurturing, Web Design, Email
Marketing, Social Media, SEO

DS | LeADERSHIP: David English
¢

s
¢

From our roots as Technology Sales Leads, a lead generation company, we've
evolved into a strategic integrated marketing solutions provider.
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PROVIDER DIRECTORY

A0 IT MARKETING FACTORY

ﬂ-’ MARKETING LOCATION: UK
FACTORY SIZE: 1-5 Employees

FOUNDED: 2016

— CATEGORIES: Business Growth Strategy, IT

Consultancy, Cybersecurity, Leadership
in LINKEDIN training, Sales, Marketing, Strategy, Business

4 . )
At Innovate to Success we work with the UK's most ambitious and innovative IT &
Tech Businesses and help them to understand their value offering to increase sales
success. ’
. J

Development, Business Performance
DTN LEADERSHIP: fan Lucket
¢
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THE TECH TRIBE
TRIBE LOCATION: AU

SIZE: 1-5 Employees
FOUNDED: 2016

TECH

/il
AU

in LINKEDIN Workshops, Coaching
LEADERSHIP: Nigel Moore

CATEGORIES: Templates, Video Training,
Community, Meetups, Vendor Discounts,

-

66

We help MSP's, IT Support and Technology Service Business owners find more fun,
freedom and profits from their business.

b
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PROVIDER DIRECTORY

THE WISER AGENCY

EEN[:Y LOCATION: USA
SIZE: 5-10 Employees
FOUNDED: 2014

TH

— CATEGORIES: Sales Strategy, Sales

Coaching, Marketing Coaching, Digital

in LINKEDIN Marketing
LEADERSHIP: Chris Wiser

4 » )
In Seven Figure MSP, Chris works personally with them to implement several time-
tested and proven systems and processes that have helped Chris and his students
to scale their businesses through the next stages, all the way up to a profitable exit. ’
\_ J
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PROVIDER DIRECTORY

00
RICHARD TUB BLOG
TUBB LOCATION: UK
THE IT BUSINESS GROWTH EXPERT SIZE: 1-5 Employees

FOUNDED: 2011
— CATEGORIES: Consulting, Business Growth
Strategy, Publishing, Community Building,
in LINKEDIN Social Media, Social Networking, PSA tools,
RMM tools, Vendor Relationships

DS | LeADERSHIP: Richard Tub
G

s
¢

| have helped the owners of hundreds of Managed Service Providers (MSPs) to free
up their time, concentrate on doing what is important and making more money.
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PROVIDER DIRECTORY

o . ULISTIC
l ] S t ] C LOCATION: USA
Fueling Your MSP Business Growth S|ZE 11_50 Employees
FOUNDED: 2010

— CATEGORIES: Marketing Coaching,

Digital Marketing, Sales Development,

in LINKEDIN Website Development, SEO, PPC, Email
Marketing, Social Media, Lead Generation
DR LEADERSHIP: Stuart Crawford
4 » )
Top-Rated MSP Marketing company for IT Services professionals. Helping
hundreds of the leading MSPs in the USA, Canada & Australia to fuel their growth.
10+ years of stellar experience. -
. J
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PROVIDER DIRECTORY

VALUS IT MARKETING
WVALUS oo

FOUNDED: 2019

CATEGORIES: Business Strategy, Branding,
Website, Content Writing, Social Media,

in LINKEDIN Awards Program, Consulting, Channel

Marketing
LEADERSHIP: Alan Butler

4 )
44
Our Planning-as-a-Service focuses on building simple, smart and targeted plans that
can be executed with speed and efficiency by you or us.
b b/
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PROVIDER DIRECTORY

) VERTICAL AXION
ertical LOCATION: USA

AXiOﬂ SIZE: 11-50Employees
FOUNDED: 2012

— CATEGORIES: Website Design &

Development, Marketing, Email Marketing,
in LINKEDIN Social Media Marketing, Videos, Logo & Print
Design, SEO and PPC

DS LeADERSHIP: Herman Pool

4 )

¢ Complete done for you Internet marketing service for IT Companies. Is trying to
market your business on the Internet taking too much of your time? Let us do it for
you and save time and money. We will create a professional website, provide a
newsletter and blog posts to keep your clients engaged. 99
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@Uastoring+ Salutinns » Faapl WELLING MSP
welingmsp  wocaron.or

SIZE: 1-5 Employees
FOUNDED: 2019

— CATEGORIES: Business Strategy, Mentoring,
Consulting, Recruitment, M&A and Client
in LINKEDIN HERSED

4

4 )
¢
Working with Managed Service Providers (MSPs) to add value by applying my 25
years commercial IT industry experience, which includes; co-founding, developing
and selling an MSP business. 99
. J
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WINGMAN

LOCATION: USA
SIZE: 5-10 Employees
FOUNDED: 2017

VVIN G MITATIN

~ f Faceeook CATEGORIES: Telemarketing, Website,

Campaign Management, Direct Mail

in LINKEDIN Marketing, Email Marketing, Social Media,

Content Creation, and Blog Management

-

¢

DN | ccaDeRsHIP: Dave Sutton
G

Wingman is a full-service marketing & creative agency specializing in supporting
technology and professional service spaces.

b

~
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PROVIDER DIRECTORY

XEO MARKETING

LOCATION: CA
SIZE: 11-50 Employees
FOUNDED: 2015

rn Xeo Marketing

and Strategic Consultancy

Channel Effectiveness

CATEGORIES: Marketing Strategies, Social
Media, Digital Marketing, Growth Strategies,
in LINKEDIN Content development, Website Design, and

s
¢ Xeo Marketing (pronounced as Zee.O) is a B2B strategic consultancy and marketing
organization helping businesses in the high-tech, telco, cyber security and mobile
sector to utilize modern marketing channels to grow their business and generate
leads. 99
.
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PROVIDER DIRECTORY

) YO MEDIA
Y0 media

SIZE: 5-10 Employees
FOUNDED: 2013

— CATEGORIES: SEO, PPC, Website Design &

Development, Domains & Hosting, LinkedIn
in LINKEDIN Marketing, Content Marketing, Sales Call
Tracking

DTN LeADERSHIP: Nathan Harding
¢

4 . )
We offer a range of digital marketing services that deliver real, measurable results
and help companies interact and engage with their customers. Get in touch to
discuss our 90-Day Results Guarantee. 9
. J
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PROVIDER DIRECTORY

YOUR SALES ENERGY

LOCATION: USA
SIZE: 1-5 Employees
FOUNDED: 2018

Y DURSANSENERGY

— CATEGORIES: SEO, Website Design,

Content Marketing, MSP Marketing,

in LINKEDIN Marketing Strategy, Resonance Marketing,

Community

-

¢

DTN LeaDeRsHIP: P Roc
G

Your Sales Energy provides strategic marketing direction for Managed Service
Providers and IT Channel partners.

b
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FOLLOW US FOR MORE INSIGHTFUL RESOURCES
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